
PROMOTING SOFTWOOD 
LUMBER IN NORTH AMERICA 

AND THE WORLD 
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 LARGEST PRODUCER  IN THE 
INTERMOUNTIAN WEST  

 4 STATE OF THE ART MILLS (now 5) 
 RECENT  PURCHASE AND START-UP  OF LEWISTON  

SAWMILL  OPERATION 
 FAMILY OWNED, FAMILY VALUES  

 STONG FINANCIAL PERFORMANCE 
 EDUCATED TEAM OF EMPLOYEES 

 CONTINUED CAPITAL EXPENDITURES 
 INTERNATIONAL PRESENCE  

 VALUE OF $ HAS BEEN HELPFUL 
 ASIA WANTS OUR PRODUCTS 

 



 FORESTS COVER 40.5% OF THE STATE OF 
IDAHO 

 GROWING STOCK 36.7 BILLION CU FT 
 GROWTH 994 MILLION CU FT 
 MORTALITY 383 MILLION CU FT 
 HARVEST 246 MILLION CU FT 
 GROWTH IN EXCESS OF HARVEST  748 

MILLION CU FT 
 
 US FOREST SERVICE DATA 



 SPECIE  DIVERSITY OF OUR  FORESTS 
 STONG  CONTRACTOR  BASE 
 A  TALENTED  GROUP  OF  EMPLOYEES 
 STRONG  MARKETS  FOR  RESIDUALS 

 CHIPS , SAWDUST AND SHAVINGS 
 FIRST CLASS GOVERNMENT 

 BALANCED  BUDGET 
 FOCUS  ON  GROWTH (COMMERCE DEPT)  

 ABILITY TO WORK WITH ALL INTERESTS 
 FORESTS  SHOULD  BE  CERTIFIED 
 TAKE  THE  IDL  MODEL  TO  THE  USFS  LANDS 

 
 



 APPROXIMATELY 11,000 DIRECT 
EMPLOYEES 

 APPROXIMATELY 8,000 INDIRECT 
EMPLOYEES 

 WAGES ARE 40% HIGHER THAN AVERAGE 
WAGES FOR ALL IDAHO INDUSTRIES 

 TOTAL REVENUE APPROXIMATING  $2.8 
BILLION 

 TIMBER RECEIPTS FROM IDL LANDS ARE 
$31,000,000, 59% OF THE K THRU 12 
ANNUAL BUDGET 
 





0  

500  

1,000  

1,500  

2,000  

2,500  

SF Starts MF Starts Manf Housing 

Housing Units, 1,000s SAAR 

Sources: U.S. Census, WWPA 



 Household Growth, Demographics Support a 
Snap Back; Timing is difficult 

 Absorption of Vacancies is occurring; Single 
Family Rentals Playing a Role 

 Consumers’ Desire to Own is There, 
Particularly Married Couples 

 Inventory is Tightening 
 Home Improvements Near Maintenance levels, 

Should Improve with Housing 



 Employment Could Stagnant Indefinitely as 
Companies do More with Less 

 The Pipeline of Foreclosures is Full and Has to be 
Cleared 

 Interest/Mortgage Rates can only Go Up 
 Consumers Need to De-Lever Balance Sheets 

Further 
 Down Payments Difficult for Many and 

Requirements will go Up 
 Negative Equity a problem for Many Owners who 

are Making their Payments 
 Home Prices Still Unstable 



Your house as seen by yourself 



Your lender….. 



Your appraiser….. 



LONG TERM HOUSING OUTLOOK 



• Market share erosion even during    
 periods of solid sales 
 

• Well-funded, aggressive campaigns 
 by competitors 
 

• Environmental messaging usurped  
         by others                      
 

• Fragmented--no industry wide voice 
 

  



Program Size 
 Need $20 million to make a difference 
 
Goals: Increase – Maintain – Defend 
 Grow markets for softwood lumber 
 Reverse declining market share 
 Capture the environmental advantage 

 

Build on AMERICAN WOOD COUNCIL’S Work 
 Goals supported by: 

 Codes and engineering 
 Pro-wood: green/carbon positive messaging 
 Consistent dissemination of messages 
 

Focus: 
 CAREFULLY CREATED, ROBUST, DURABLE AND EFFECTIVE 

 
 

 



Program Target Audience Key Elements Annual Budget 
Non Residential 
  

  

Architects/Engineers Education  $3.0 million 
Codes & Standards 
(e.g. AWC - lumber) 
Market Development 
(e.g. WoodWorks) 
Green Building/Pro-Wood 

Mid-High Rise Architects/Trade/ 
Engineers 

Research $2.5 million 
Codes & Standards 
(e.g. AWC - lumber) 
Commercialization 

Offshore Markets Various Market Development $2.5 million 

Residential Builders Education  $2.5 million 
Builder Promotion 
(e.g. Raised Floor Living) 
Codes & Standards 
(e.g. AWC - lumber) 
Green Building/Pro-Wood 

Appearance  
  

Consumer/Trade 
  

Education  $2.0 million 
Retail Strategy 
(e.g. Real Outdoor Living) 
Consumer Promotion 

Green Building/Pro-Wood 

Market Statistics Industry Statistical reporting $0.3 million 

  Program Administration $1.2 million 

  $14.0 million 

The following budget outlines possible investment decisions in the key program areas. 



THE ADVENTURE 
CONTINUES 

 
Thank you 
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